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Abstract

This study aims to investigate the various types of challenges and limitations at semantic
levels that translators face in the business and economic translation products of tenders and
bids from English into Arabic. To achieve the objectives of the study, a sample of four
tenders of business documents was collected from a variety of national and international
non-governmental organizations such as the bilingual specialized texts that were published
between 2019 and 2020 in Iraq, specifically in Erbil, Kurdistan Region. The study relies
on Holmes’ map (1988) of descriptive translation studies, developed by Toury (1995). To
answer the research questions: how does a translator deal with specialised terminologies
and expressions in translating business tenders and bids and what effect and role do
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semantic changes play in business and economic translation products? The study employs
the analytical-descriptive translation methodology in analysing business texts. The analysis
of business and economic texts has revealed that inaccurate synonyms at the semantic level,
such as using different synonyms and translating semantic collocations, appear more
frequently than other issues in translating business texts in the target language. The findings
of the study have indicated that business and economic terms may have more than one
accurate and faithful translation. Nevertheless, one translation can be appropriate and
accurate. The study has concluded that cultural phenomena rarely appear in business and
economic tenders and bids in comparison with other areas of economic and business texts,
e.g., metaphors and idioms in general business texts.

Key words: Semantic Problems, Equivalence Inaccuracy, Business Translation, Product-

Oriented Approach, Business Texts, Descriptive Translation Study.

tAgadly A lady) Gl ) B)LEY) ae Aladl) ageadl) daa it VA cilaal
i) gad Anga s

Ol Jaaa il ae Pl aa
Ondl) 73ka daala
3
Olsa a Sl e a4ls L0, )

A Jul daaly
patanial)
s oseasiall legals Al aglly claatll e Al g6 CGlaSil L) Al sda Cangs
Clialiall Ao jiall GG Jo paladl 58 5l ae daliaii¥s 4plaill [ saill das il Caladine
cilasill e ol S5 Ll K55 Agpal) ) Apalai) e dplaill ciladiadl 5 e Uaally
Sl Bl pagis ¢ VA Glisina) o Gagaill dilad Pla oo el ) JSLaalls
Osansiall legals U lially clantl o il dnulie Yoo Zulpal) o585 5 Gan il il
el e WsSe A pan 8 cdadpall alaal B 5 AalaBY )y Aplatl) Gaseaill deagi A
lapdi 5 5 Aalll 45l danadie Gagai€ dylaill  claildl 5 cleUaall (o (305
2020 52019 e o Llsally dahll desSall je clabaidl (po dilide de gane iy
(1988) salsr dapa o duhall oda adiafs . (liedS all Ju)l 3 sty el 3



Journal of Language Studies. Vol.VI, No. 3 2023, Pages (1-13)

b)Y e saals Wyliel ¢ (1995) "5t sk () 5 Adeall daaill il
Jalai 48 (e sagdial Cand) Al e Al o Ll deaill cludy Jlase b Al
5 Apaall alailiall 5 Glelaall danji & daradiall Glypailly Gilallaiaall xe Gren jiall
Ayl padind Agpabai®Y )y dplatl) (o sail) daay Gilatie 8 ANV chysall e 56
Al ageaill ddat jelils JAplaill Jel) pageai didad b deadl Ll zeial)
daay AV Lladll g0 e ))Sie JSG dBgall e cldaha) aladinl ol ALyl
Slo OISy ciland ¢ sealsy Gaensiall (o Wyl o) LS L aagll 3adl) 8 Al a gual
ol celld ) ddlia) 5 YAl il Dbl des fig ddlide clinlie platind Jia VA (gl
Aala s Ads daa i (e ST e (ggian a8 Apaliaid ) dplatll clallaad) of ) Al gt
el dan i vie Lald ddaaly 5 daulie daasill 8 liahall aa] 0585 ¢ Sa ¢dlld e

Aplaall JleeY) 3 il 5 el Unally cladliallS daiadiidll
ansall gl Aplail) JlaeY) ageal dan g ¢SS A aae AV Al COKEA A clalst)

Aghagl) Lea i A dpladl) JleeY) (apal i) s

1. Introduction

The majority of definitions of translation might fall into one of two categories. The first
one can refer to the process (translating) which means the act of producing the translation.
Catford (1965, 1) defines translation as “a process of substituting a text in one language for
a text in another”. The second one can refer to the product (translated text), which means
the text that has been translated. This distinction is drawn out by the definition in the
specialized Dictionary of Translation Studies (Shuttleworth and Cowie 1997, p.181).

1.1 Theoretical background

In the seventies, when translation studies had just began to develop into a scientific branch
of knowledge (Olohan, 2009, p.249), Holmes noted that “there had been longstanding
efforts to produce theories for the translation of literary or sacred texts, but that attempts to
develop theories for the translation of scientific texts were relatively new” (Holmes, 1988,
p.180). Moreover, the obvious contributions of Holmes have been described by Palumbo
as he stated that “the work of Holmes (1924-1986) has exerted an enormous influence on
the development and consolidation of translation studies as a discipline in its own right”.
(Palumbo, 2009, p. 15).

In addition to his contribution, Holmes believes that the other primary branch of "pure"
theoretical translation studies is the one that uses the findings from descriptive research
and combines them with data from related fields, such as linguistics, literary studies, or
information theory, in order "to evolve principles, theories, and models which will serve to
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explain and predict what translating and translations are and will be™ (Holmes, 1988/2004,

pp. 177-178).

According to Holmes's scheme (1988, p.72), descriptive translation studies are classified
into three orientations:

e Product-oriented, which describes existing translations.

e Function-oriented, which focuses on the function of translations within the target
socio-cultural system.

e Process-oriented, which is concerned with the act of translating itself.

This framework was developed by Toury (1995, p. 10) as DTS which is listed as one of
the major branches of the pure translation studies, which begin with the examination of the
translation product. Since this study is focused on the product of translation and is an
analysis of several target translated texts of the same source texts, it is "descriptive"”

research (Munday 2016, pp. 10-12).

Based on the concept of theory, which has been mentioned, Bell (1991, p.26) proposed

three possible theories of translation depending on the focus of investigation:

1. A theory of translation as process (i.e. a theory of translating). This would require a
study of information processing and, within that, such topics as (a) perception, (b)
memory and (c) the encoding and decoding of messages, and would draw heavily on
psychology and on psycholinguistics.

2. Atheory of translation as product (i.e. a theory of translated texts). This would require
a study of texts not merely by means of the traditional levels of linguistic analysis
(syntax and semantics) but also making use of stylistics and recent advances in text-
linguistics and discourse analysis.

3. A theory of translation as both process and product (i.e. a theory of translating and
translation).This would require the integrated study of both, and such a general theory
is, presumably, the long-term goal for translation studies.

During the history of translation studies, the concept of equivalence has been suggested by
many translation scholars such as (Catford 1965), Newmark (1988), Baker (1992) and
(Nida, 2001) mention the concept of equivalency poses challenges and problems in the
study of business and economic translation. In order to address these challenges, numerous
authors in the branch of translation have offered different translation methodologies and
strategies. Although exact textual equivalency is difficult to attain, it can be said that
equivalence is possible when a translation has meaning that is comparable to or as close to
the source text as possible.

In addition, a semantic challenge is common in business and economic translations, which

is related to studying the semantic meaning of the word. As Newmark clarified, the

“Semantic translation attempts to render, as closely as the semantic and syntactic structures

of the second language allow, the exact contextual meaning of the original” (Newmark,

1981, p.39). Thus, in the case of business texts, the main concern of the translator should

be to try to preserve the semantic and syntactic effect of the text. Translators are rarely

criticized for the beauty of the language they use, but much attention is paid to mistakes in
the meanings.

1.2 Literature Review
Although considerable progress has been made in economic translation, many important
issues remain unexplored or unsolved. Therefore, the study attempts to shed light on
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several of the problems of previous approaches or methods through translating business
and economic texts. Several studies investigating translation of business and economic
texts have been carried out.

Fatiha, in his article "The Translation of Economic and Financial Texts Problems and
Solutions™ (2017), focused on some problems in translation of economic and financial texts
and he discussed various aspects of economic and financial translation through focusing
on collocation, metonymy and polysemous terms. In it, he also investigated various aspects
of economic and financial translation in order to convey business terms from the source
language into the target language, particularly with the translation of economic texts from
English to French. Moreover, he found out that in the translation of economic and financial
texts from English into French and Arabic, the main difficulty is not related to the
technicality of terms but to the proof of their contextual meaning in the original text
presented for translation. Translation of economic and financial texts was mentioned in his
article. They are clearly related with the current study in terms of specialized translation,
which investigates the business and economic terms translated from English into Arabic
language through focusing on such issues as collocation, neologism and polysemous terms.
The dividing line between the article mentioned and the present study lies in the fact that
his research described the main steps of the process of translating involving two languages
and two cultures. The current study is focused on the product translation between English
and Arabic language in business and economic field. Additionally, this study differs from
previous research, which is related mostly to equivalents between two languages with
regard to business and economic translation, while the previous one makes a comparison
of equivalents in three languages in order to reveal the existence of stable economic and
financial terminology.

In his study titled "Equivalence in Economic Translation: Challenges and Hindrances"
(Tergui, 2016) focused on achieving an equivalence when translating an economic report.
He shed light on methods used in translating economic texts 'such as transposition,
expansion or borrowing etc'... and some techniques and theories for identifying the specific
language of business and economic translation in order to crate the closest natural
equivalent of the source language message. Therefore, the challenges and problems
become much more complicated when it comes to the specialized translation text. There is
a similarity between the study mentioned above and the current study. Firstly, the previous
research is mainly based on the informal economy report; it is closer to the present study
in relation to identifying challenges and obstacles in translated economic texts into Arabic
as first target language. What differentiates the current study from the previous one,
however, is the product oriented approach that has been chosen as a framework of the
study. The different types of business and economic texts such as contracts, business news,
bids, agreements, etc. translated into Arabic as a second target language by various
organizations and institutions of translation are also referred to.

According to the articles, and studies mentioned above, several studies investigating
translation of business and economic have been carried out. The majority of the available
research describes finding equivalence in the target language as the main problem in
translation business and economics texts. Moreover, the majority of article mentioned
previously is related to process of business and economic translation rather than the
translation product. Therefore, It can be said that business and economic translation is one
of the controversial issues among translators, linguistics and theorists in translation studies,
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due to the variety of problems with specialised translation and the difficulty of translation
in this field, such as lexical, syntactic, polysemy, semantic, collocations, and cultural
differences between SL and TL texts etc. To the best of our knowledge, it can be seen that
research in this area has been limited, the few researchers writing in the field of business
translation deal specifically with the product translation and challenges faced by the
translator. Therefore, the present study attempted to investigate the challenges and
limitations of Business Translation from English into Arabic language through the product
oriented approach.

2. Methodology

Concerning the theoretical approaches and the framework for the analysis of the study, it
has been based on the Holmes (product-oriented) theory of translation study (Holmes,
1988, p. 72), which was developed by Toury (1995, p. 10), as a descriptive translation
study. It has been intended to serve as a descriptive and analytical translation study of the
product-oriented approach to the translation of business and economic texts from English
into Arabic.

The descriptive analytical method has been applied in the examination of the content
analysis (text-based analysis) of the selected Arabic texts translated from English business
texts in order to find out the main semantic problems and challenges in the translation
product. Moreover, an analytical approach to the qualitative aspect has been employed in
this study. Since this study is focused on the product of translation and is an analysis of the
translated texts of the same source texts, it is a "descriptive™ study.

In addition, the study follows a model to analyse the differences between the meanings of
the translated business texts and the original English texts. According to Nord, the
comparison of ST and TT, as well as translation criticism, "can be based on the model of
translation-oriented text analysis" (Nord, 2005/1991, p. 182). The model is primarily based
on Vinay and Darbelnet's (1958/1995, p. 31) classification of direct and oblique
translations and consists of a comparative model and a descriptive model. Therefore, the
model that has been used to detect the lexical challenges that translators face might lead to
changing the meaning from that expressed in the original English business texts, or the
language of the translated text might be far from the specialised translation that appears in
quality assessment of translation products.

The scope of the study has been restricted to the analysis of four business documents for
tenders, which are announced by different national and international non-governmental
organizations and translated from English into Arabic. The selection of business and
economic texts has been based on a non-random sampling that has been focused on the
translation products of two years, which are 2019 and 2020 in Iraq, specifically in Erbil,
Kurdistan Region.

3. Data Analysis and discussion

This section is a practical part of the study regarding data analysis and discussion of
business and economic parallel translated texts. It attempts to show the challenges and
problems that translators face when translating business and economic texts, specifically
tenders and bids. The analysis of texts has shed light on the semantic problems and
challenges faced by translators through the analysis of synonymy, semantic collocations,
and the role of semantic equivalence inaccuracy in business translated texts.
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3.1 Semantic Problems and Challenges

The phrase "semantic translation” indicates the sort of translation that focuses on
transferring the meaning from the source language into the target language clearly and
accurately. As George defined it, "Semantics is the study of the meaning of words, phrases,
and sentences.” (George, 2005, p. 100). In business translation products and semantic
analysis, there is always an attempt to focus on what the words traditionally mean and
choose the target semantic meaning.

3.1.1 Synonymy and Polysemy

Generally, the word "synonym" indicates to terms that have either the same or near meaning, as
Newmark pointed out that “the word 'synonym' in the sense of a near TL equivalent to an SL word
in a context”. (Newmark, 1988a, p.84). Synonyms are fairly common in business and economics
contexts, as they are in any other specialised domain. They differ from one another based on the
type of text, style, and meaning, and they have different collocation limitations, resulting in
different meanings. They depend on the context and the purpose of the text, which creates obstacles
and challenges in the translation of the economic terminology. Therefore, translators should be
aware of both the source language systems and the target language's culture when dealing with
synonyms, especially in the business and economic domains. Therefore, synonyms in business and
economics texts could be considered as obstacles and challenges in translation.

Table 1: Arabic Synonym

ST2 TT2
Instructions to Suppliers Slagles ¢ gall
(...) (....)
How does (NGO) decide who wins the | cisS i (Aakiiall) (e o3 gl Sabnlly
Contract? it -4 Juai¥) jgaall Al pu yiadde AALY)
4- The successful supplier(s) will be Sy Sl dn,
contacted in order to begin contract ()
finalization
...) il Jid)

Transport requirement: s s &GS JA 6 o jall S e

Costs for transportation should be 29340 058 U pasa (o i) e Jil ) i

included in the quotation as a separate

PR
cost; supplier isresponsible for obtaining
required permissions ()
(.-) LS s o) ja) (and jlaad Cal LY 5 ) laall
also Blocked party screening will be done
party g Cpdogall

for the suppliers
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Table 1 illustrates that the translator has translated the term “suppliers” in the target
language using three different Arabic synonyms, which are (253« - > - 2,3) while
(suppliers) in the source language it is the same term in all three sentences. The analysis of
the above examples have revealed that the translator has used the words (25« 5 Je=)
instead of (<< ), which are translated by different synonyms in the TL and inaccurate
equivalents of (2,<) in business contexts. This may be acceptable in general translation,
but it is far from specialized terminology, as Ghazala states that "Synonymy poses
problems concerning the difference between the levels of closeness or absolute
identification of the meanings of synonymous words compared with one another in the
same language as well as between the two languages, the SL and the TL, and how
effective/ineffective that difference may be on meaning in context"(Ghazala, 2008, p.19).
Despite the fact that Arabic is a rich language with several synonyms for the same concept
and that there is no difference between Arabic words such as (e 2,3« 535), they are
different from a specialized translation standpoint. When dealing with synonym words of
business and economic terms, as Nida and Taber pointed out, a translator "must select only
those meanings which compete in the same semantic fields" (Nida and Taber, 1969, p.64).
Therefore, it seems clear that it is necessary to consider the componential features of the
synonyms' meanings in order to choose a proper term closer to the semantic and
grammatical structures of the target language. A possible solution to this problem is to use
the word (L) for all circumstances of translation in order to establish an appropriate
equivalent in the target language instead of rendering it into different synonyms, especially
in literal translation. As a result, when dealing with synonymous terms, the translator
should consider the cultures of both SL and TL, because it is possible that these words are
connected with other words in the same economic context and get a different meaning.

Table 2: Inaccurate Synonym

Example 1

ST1 TT1
All responses will be opened by the iy yidiall dad U8 (e (g pall e 8 S
Islamic Relief Iraq Procurement Glelanll adie auan JUad) aia g duedluy) dle DU
Committee and all Bidders will be b

notified of the results.

Example 2

ST4 TT4
The Contractor must promptly notify Our |« e Jsliall jUad) liialia Je o8l LS 8
Organization in writing within two (2) Ot Jasa (2) ol daay & (5 e JSLa

calendar days of any problems, delays, or | <¥la ,ali o Cag )k LuSlaa a5 ) dle) d0le
adverse conditions which materially O 3,8 J el Al e clllia | gy e
impair the Contractor’s ability to meet the | Jstiall of iz 4ds oSl A& b 55 iy il
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requirements of the contract. The
Contractor must relieve its right in its
entirety to additional time and/or
compensation should it fail to provide
written notification with the
aforementioned timeframe.

(....)

The vendor shall notify the organization
if any of the requested materials &
services will be provided by another

subcontractor.

[ s s sni 8 Adla alid 8 i Jlad) S YL
Db el sSadl oDl
()

G e el B30 dakiidd) 13) IS (g1 (g ) sl
Claaall 5 4 sllaall aises La 55 Ledd (1

Example 3

ST3

TT3

All responses will be opened by the
(Association) Procurement Committee
and all Bidders will be notified of the

pians 8 an (sl sl e i ddad Sy sl
Lmaall) (Lo ) )l diasy Mol aies adie
CileUandl C.MAL;

results.

As shown in the (Table 2), the term "notify" in examples from 1 to 3, the translator
struggled when choosing to translate it as a business term, illustrating the difficulty of
determining the correct meaning of the word in the target language because the word
(notify) can have multiple meanings in Arabic (e.g., #2le! «¢20 < Uadl), The one that has
been chosen (LU=a1) for the business and economics domain is not appropriate semantically
in this context. In order to overcome the challenges and obstacles of translating business
synonym words into Arabic, it is necessary for translators to be aware of polysemic words
and pay more attention to context, text type, collocations, etc. when translating from
English into Arabic. As the term "notify" has different meanings in Arabic, as mentioned
in The Oxford English Arabic Dictionary of Current Usage (Doniach, 1972, p.822), such
as (Las) — Ll — ¢340), As a result, a possible solution is proposed: the translator could
substitute one of these words (Uledl <del & 341) for (Laal), which comes to mind as a
negative term.

3.1.2 Semantic Collocations

Collocations are two or more words that usually appear consistently together in the
language in different texts and contexts. (Ghazala, 2008, p.19). Some English collocations
have direct Arabic equivalents, such as "bank statement" meaning "8 _»<< —238" Therefore,
these can be safely translated word for word, but there are some collocations word-for-
word translation should not be considered a normal way of dealing with collocations
because it often leads to inaccurate translation. (Mughazy, 2016, pp.59-60).

Table 1: Wrong Collocation
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ST4 TT4
* The organization can cancel any part of Cilbasl) Jgan (e 6 3 gl olal) dadaiall (Say @
the Financial Offer

The information in (Table 1) has been taken from a request for a quotation for goods. In
the example above, the translator made a mistake in translating the business collocation
into Arabic. The analysis of the business text reveals that the translator translated the
common business collocation “financial offer" into (WSl Jsa). The difficulties and
challenges that the translator has faced in translating this collocation is obvious in this
context because, as mentioned in the dictionary Al Fareed in Finance & Economics,
English-Arabic (1985, p.8), the back-translation of (<lwSll Js3a) could be translated as
"guantities table" or "quantities list,” resulting in a change in the original message (see 3.8).
According to the Glossary of Commercial, Economic, & Financial Terms (2002, p.72,
114), and the Interpreter's thematic dictionary:... accounting, commercial, economic, and
financial... expressions; English-Arabic (2005, p.123), the collocation "financial offer"
could have been better translated into (dw (=s.e). Therefore, to overcome these
challenges and problems, the translator should focus on the overall meaning of the
collocation as well as the semantic level of business collocation meanings.

3.1.3 Semantic Equivalence Inaccuracy

Problems and challenges appear due to non-equivalence at the semantic level between SL
and TL in the translation product of business and economic texts. This is especially true
for business tenders and bids, as they are a subcategory of technical texts, and the translator
may find it difficult to choose the accuracy of the semantic (Ghazala, 2008, p.83). As a
result, translators must use specialized dictionaries to find an equivalent for a specific word
or phrase, especially in the early stages of translation when semantic equivalence
inaccuracies appear and the target language may have a different meaning from the source
language.

Table 1: Inaccurate Semantic

ST2 TT2

6-The selected supplier will collect all OSe (B B aes pen 330 A8l e -6
the cows in one place s

7- If any cow is infected or has an @b s Al dale Lol ol Alans i ) -7
apparent impairment or rejected by Lol B 30Ul A, e Leamd ) o3 AT s
any other reason, the selected REB
company has to be replaced with a
healthy one.

The analysis of (Table 1) has revealed that the translator did not accurately select the target
semantic term, as "selected supplier" and "selected company"” were both translated as
(354l A<,4)) despite the fact that each of them has a distinct meaning, e.g., as it is
mentioned in the Dictionary Al Fareed in Finance & Economics, English-Arabic (1985,
p.103), the former means (52 s<ll 4 ,40) and the latter means (s_tiawll &S ,411), The challenge
and difficulty that the translators are related to the inaccuracy of the choice of semantic

10
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equivalence, as it is apparent the translator relied on a more general term in their translation,
as (s34l 4,4, In this context, the meaning (3.2l 4s ,41) ) may be logically acceptable to
some extent, but in terms of specialized translation, it is far from in business and economic
context, as the back-translation of the phrase (s34l 4S ,411 ) is "winning company". It seems
clear that (3_all s ,4l) is not semantically equivalent to the source text, where the meaning
of the source language phrase is different with the target language semantic. To avoid these
issues and challenges, it may have been preferable to render the phrase “selected supplier”
as (32,5l 4S ,4l), because "supplier" is a very common specialized term in the business and
economic domain, and (supplier) is directly semantically equivalent to (2, sl') in the target
language. Therefore, a possible solution to these problems and challenges is that the
translator should use special terms to translate specialized texts that refer to specific
concepts.

4. Major Findings of the Study

This study's challenges and problems in translating business and economic texts have been

discussed in the analytical tools and data analysis section. The major findings have been

summarized as follows:

e The analysis of business and economic texts has revealed that inaccurate synonyms
appear more frequently than other issues in translating business texts in the target
language.

e According to the findings of the data analysis, although it seems that business
translation is simple at first sight, it requires more attention and focus due to the
ambiguous terms that may be semantically related to other aspects in the context.

e The results of the comparative descriptive analysis between source and target texts
have indicated that translators, in many cases, have used various synonyms in Arabic
texts instead of standardizing economic terminologies.

e According to the findings of business text analysis, semantic collocation problems are
some of the challenges that translators face and may lead to ambiguity of meanings
through the use of wrong semantics in target texts, as semantic collocation is part of
the content and meanings of texts.

e Also, the findings of the study have shown that specialized business and economic
dictionaries play significant roles in overcoming terminological challenges and
problems that translators face when translating business documents.

e The findings of business and economic texts analysis and translation have indicated
that descriptive analyses and theoretical discussions of business translation in this
study can be used as a guide for translators, particularly novice translators, to
overcome challenges and problems.

e It is worth mentioning that the results of the comparative descriptive analysis and
translation of business and economic texts have shown that, in some cases, translators
resorted to Google Translation which resulted in loss of the coherence and cohesion in
target texts.

e The findings have also indicated that business and economic terms may have more
than one accurate and faithful translation. Nevertheless, one translation can be
appropriate particularly in the case of the specialized translation of tenders and bids in
business texts.

5. Conclusions

11
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The challenges and problems that translators face are various. The present study, however,
has narrowed them down to some cases related to semantic and cultural issues. As a result
of the careful analysis of the data collected in order to answer the research questions posed
in chapter one, the study has reached the following conclusions:

e Business translation poses major challenges and problems for translators, both
linguistically and culturally, because it requires an accurate transfer of meanings both
semantically and syntactically to the target language.

e The study has concluded that cultural and Arabization phenomena rarely appear in
business and economic tenders and bids in comparison with other areas of economic
and business texts, e.g., metaphor in general business texts, equivalence in economic
translation, or cultural background in economic terminology.

According to the data analysis and the main findings of the study, the study recommends
the following:

e In order to make sure that business and economic terms have been translated
appropriately, the study recommends using back-translation for the terms needed for
reliability and faithfulness.

e Translators must be able to comprehend the nature of business and economic
documents to be able to provide acceptable translation products, especially when terms
and phrases have no equivalents in the target language.

e Translation departments at universities are assumed to provide specialised bilingual
dictionaries and practical, specialised translated booklets in business and economic
fields in order to overcome the challenges and problems of specialised translation.

Since every study has limitations, this study could not cover all aspects of business
translation. The following topics can be suggested for further studies:

e Critical Discourse Analysis of Business Terminology in News Activities Translation
between English and Arabic.

e Translating Business Collocations and Acronyms in Finance Documents from English
into Arabic: A Descriptive Analytical Translation Approach.
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